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Off to America, with good luck and... $50

In 1994, Kiondo set off for the US in the hope
of landing a scholarship while there. The only
American he knew was only an acquaintance
back in Tanzania who had agreed to guarantee
his application for the scholarship. He also had
some $50 to his name....

GOOD BYE, GOOL
that anye des

. By Mwondoshah Mfanga

reyson Kiondo
amved at the State
University of New
York n
Binghamton, from his home
. village of Uchira wn Moshs
Kilimanjaro region with only
1$50 in his pocket. That was
Just over |5 years ago
Today, Kiondo s the
president  of  Kilimanjare
Inernational, a consulting
firn with a porfolio of
progects worth several million
dollars and fast expanding
through scveral countnes i
Africa and beyond
There are cenain things
that people say o us that we
don’t always think oo much
of depending, especually on
who they are. As he reflects
on his life’s jouney today,
Kiondo remembers many
things, but the scemingly
routine “good luck™ wishes
that he got on his way to the
United States sull stand out
The first came as he
applied for a visa a5 a
ive foreign student at
the US embassy in Dar es
Salaam Kiondo sull
remembers  the  consular
officer handing bim  his
passport with the words,
“good luck.” The immigration
officer at Kennedy airport in
New York also saud the same
thing 10 him as hec waved
Kiondo on to the Customs
checkpomnt
Then, later, as he was
trying 0 take advaniage of &
zero deposit promotional offer
and was opening
Kilimanjaro's first business
sccount a1 Chase Manhattan
Bank, the clderly bank teller

remarked on the unigueness
of the company’s name and
how it reminded her of her
father’s regard for the Emest
Hemingway story “The
Snows of Kilimanjaro,”

As the teller handed him
his promotional gifts a
gym bag and a coffec mug
along with the company s first
checkbook, he remembers
that she sweetly sad, “Good
luck, honey

Although one might argue
that such mice r :
expected from suc
in their hine of work, K X
perhaps with the benefit of
hindsight. chooses 1o believe
in the significance of their
words. He has feasns.

“I'm not normally
supcrsbiious but three good
lucks really remained on my
mind,” he says What's more,
when he explaned to the
immigration officer that he
was destined for ldaho, a sue
which 15 not exactly famous
for any ghiz ke California or
Mew York but more for being
racist, he felt he could hang on
10 the good wishes

oreover, he had
no  CONMECUONS,
and no money
well, just $50. I
come from a very poor famul
in Kilimanjaro,” he says. He
had landed the trip 1o Amenca
purcly by luck. And on
landing in the US in 1994, he
still was not sure that the
scholarship he had traveled
for would be his
Afer several hours of
copious rescarch on  US
scholarships, he had finally
found this one scholarship
that was offered by the
Kempna family of Corpus

s, he soon learnt
e could get

Christi, Texas. It was for caly

was 1o stand any chance.
fnend of Kiondo's however
put i n touch with Jack
Wilmo, an Amencan living in
Tanzania, now deceased, who
agreed 1o guaraniee Kiondo
for thus scholarshap

“Basically, | had nothing,
but | was able to work very
hard, | did the dishes,
everything,” says Kiondo. He
was just 26 years old when he
set foot in the US

In New York n 1996, a
year before Kiondo cammed his
sell-sponsored  degree  in
finance and management from
the State University of N
York in Binghamion, as
tried to plan his future
rather  than  look
organisations where he
apply for a job, he looked
the range of it
opportunitics in the emenging
markets (s financial market of
a developing country).

He saw opportunitics in the
fact that the public and private
sector environments in these
countries,  particularly i

undergoing

i‘;z‘i

E

Tanzania, were

these  changes  involved
democratic reforms, public
service reforms, liberahsation
and privatisation of state-
owned business in order o
ensure economic survival in &

stability, good governance,

and ultimately better lives for
local citizens. He therefore
saw an urgent need 10 set up a
consulting firm 10 provide
emerging nations with access
W international, broad-hased
assistance while mamtamning
local management and &
strong local <

He felt he had a patniotic
mnterest Loo in all of this. “The

best hope for tramsitional
of

economies 1 the
dedicated home -country
cxperts who can lead the
development cfforts and |
thought about that possibility
as | put my company
together,” says Kiondo

In & country where
consultancy alone devours
more than $700m, all wired 1o
blue chip firms abroad,
Kiondo's  comcept  of
combining  exotic  skills
blended with local initiatives

made semse. A home-grown

knowledge business would

clients have such a direct

nol  only save foreign nfluence on the quality of our
exchange it also  every-day life,” says Kiondo.
contribute 10 the pool of Kilimanjaro member firms,
dig P Is and all on this model of
possibly do its part in helping  jocal management combined
reverse Africa’s brain-dram. with appropriate internationsl

experuise, Dow operste |n
Tanzania, Rwanda, Ugands,
Kenys, Burundi, and
Ethiopia. Kiondo says: “The
knowledge business s owr

" be sy

Portnait of a pewonal jounney in punsuit of fersonal success
Rooted in lhome calturne and local traditions

Pernswed in forecgn lands

l- Celminated in the binth of Rilimanjare Tntennational
arking the beginning of another journey
Wence, a corponate lhistony perpetually in the making

Begun in Mew York in the Summen of 1997
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